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#2018 Leslie Fitch, Randy Adams and 
Andy Green $100 
#2028 Michelle Howell, Madison 
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#2032 Dena Coker, Lisa Poole and 
Amanda Choate $100 
#2008 Sherry Suttrich, Williams 
Halleman and Amanda Choate $100 
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Employee of the Month 
 
Dominique Johnson’s Area: Full-time: Donna Dunham – Pee Dee 
Subway 

• Works hard and always willing to help others, great 
with customers. 

 Part-time: Ameya Washington – Eutawville Subway 
• Very dependable, does a great job. 

Crystal Church’s Area: Full-time: Ashton Butler – Princeton 
Subway 
• Great attitude and great with customers 

Part-time: Naomi Drummond – B. Springs Subway 
• Outstanding employee, great team player 

 

Name Division Location Award 

Hazel Rice Div I Cross Achor 6004 
 

May 2024 

Jennifer Corey Div II Princeton 2022 
 

May 2024 

Lindsey Ferqueron Div III Templeton Rd 2043 
 

May 2024 

Linda Lovette Div IV Red Bluff 2024 
 

May 2024 

Margaret Lipsey Fast Food Division Walnut Grove Subway 2305 
 

May 2024 
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Congratulations to Red Bluff, Brittons Neck 
and Eutawville for achieving their summer 
sales certifications. 

 



 

 

July Employee of the Month 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

        
  

 

Great Job and Congratulations to the employees listed below 



 

  



 

 From the President’s Desk 
 

The summer heat is here! Customers are looking for cold drinks this time of 
year. For store employees just a reminder to keep the coolers full. The 
traveling public has many options when they are on the road. Let’s keep the 
outside and inside of the stores clean and neat, especially the 
bathrooms. The outside view of the store, especially for new 
customers, can determine whether they even step inside. 
Let’s make a good first impression at all times by keeping 
trash picked up, the pumps cleaned, and trash cans empty 
when they fill up.  
 

In our society today there are many con artists and criminals 
trying to make a living by stealing our money, mine and yours. 
American consumers and businesses lost a record $12.5 
billion to internet crimes in 2023, according to an annual 
report from the FBI. Last year's loss total marks a 22% jump from 2022. Be 
careful with your personal data. 
 

On the business side, our store employees are exposed to phone scams 
regularly. Whether you work in the office or in the stores don’t fall for these very 
persuasive con artists. They write emails that look legitimate, and can be very 
convincing on the phone. At Hotspot remember that we will never call the 
store to do money transactions like the following over the phone. HANG 
UP! It's a scam!  
 
1. As an example we will never request a store employee print gift cards off 

the phone card terminal for ANY kind of test or request cash for ANY 
reason! 

2. We will never request that you take money to give to anyone or to put in 
the Bitcoin ATM machine at our store and we absolutely will not request 
that you close a store and go to a competitor to put money in a Bitcoin 
machine. 

 
Please be careful with your own personal information and the company’s. 

 
Harvey Hicks 



 

 



 

REFERRAL BONUS 

TEMPORARY REFERRAL BONUS PROGRAM T h i s     

program applies to ALL employees, 
except management. Employees will 

receive a $200 bonus for referrals that are 
still employed after 60 days.  

The referral must be listed on the employment application. 

 
The Hartford Employee Assistance Program (EAP) –For All 

Employees & Family Members 
Are personal problems affecting your focus and performance at work? You are not alone. 

The EAP offers services to help you deal with personal problems you may be facing. 
What does the EAP cover? 

Substance abuse 
Stress management 
Financial problems 

Divorce/marital problems 
Crisis intervention 

Legal problems 
 

EAPs offer education, awareness and counseling services to 
help you with your problems.  

AND YOUR PARTICIPATION IN THE PROGRAM IS  

STRICTLY CONFIDENTIAL AND 
FREE! 

Contact your HR department for more information. 
 

To start getting help today call: 1-800-964-3577 
www.guidanceresources.com  
First time users click register 
Organization Web ID: HLF902 

http://www.guidanceresources.com/


 

July/August Sales Contest Items 
 

Contest items 
 

 
  Powerade Buy 1 Get 1 Free 

 
  Bucked Up 1 for $4.00 

 
  Ghirardelli 3 for $1.25 

 
 Jack Link’s BOGO for $1.00 

 
No Man’s Land 3oz bag $9.99 
 

 
 
 
 
 
 

 
 

 
1 Cashier Winner for each of the 4 Divisions $500.00 per item. 

 
1 Store Manager Winner for each of the 4 Divisions $250.00 per item.  

 
1 overall District Manager Winner for each contest $250.00 per item. 

 
 



 

 
 
 

 
Know Your Company’s Values 
 
Are you aware of your employer’s core 
values? Values shape a work culture, 
wow customers, help an organization 
compete, and may influence the world 
at large. Some of your most well- 
respected peers likely reflect the 
employer’s core values. Value 
statements typically apply to 
everything a company does, but 
understanding how they apply to your 
job may elevate your position and 
advance your career. And taking them 
to heart can help you be more 
engaged or even influence 
promotions. 

THE COMPANY’S MISSION STATEMENT 

The goal of RL Jordan Oil Company, Hot Spot stores, and our 

restaurants is to provide our customers with excellent and convenient 

service, a clean, safe and pleasant environment and quality products at 

competitive prices for the purpose of building a profitable business. 

Furthermore, it is the Company’s intention to strive to provide 

satisfying and rewarding employment believing that satisfied employees 

will result in satisfied customer.



 

UV SAFETY AWARENESS MONTH 
Summer has arrived and while the sun 
is shining bright it's a golden time to 
highlight July as UV Safety Awareness 
Month! 

 
We all love to take in those warm 
summer rays, but everyone must 
remember to protect their skin and eyes 
from the damaging effects of the sun. 

 
The sun emits radiation known as UV-A and UV-B rays. Both types can 
damage your eyes and skin: 

• UV-B rays have short wavelengths that reach the outer layer of 
your skin 
• UV-A rays have longer wavelengths that can penetrate the 
middle layer of your skin 

 
By learning the risks associated with too much sun exposure and 
taking the right precautions to protect you and your family from UV 
rays, everyone can enjoy the sun and outdoors safely. 

 
Here are the harmful things unprotected sun exposure can do: 

• Cause vision problems and damage to your eyes 
• Suppression of the immune system 
• Premature aging of the skin 
• Skin cancer 

 
Fortunately, there are things you can do to minimize the risk that comes 
with sun exposure. 

 
1. Cover Up: Wearing a Hat (preferably wide brimmed) or other 

shade- protective clothing can partly shield your skin from the 
harmful effects of UV ray exposure. Proper clothing may include 
long-sleeved shirts, pants, hats, and Sunglasses - for eye 
protection. 



 

2. Stay in the Shade: The sun's glare is most intense at midday. Staying in 
the shade between the hours of 10 a.m. and 4 p.m. will further protect 
your skin. The sun can still damage your skin on cloudy days or in the 
winter. For this reason, it is important to stay protected throughout the 
year. 

 
3. Choose the Right Sunscreen: This is extremely important. The U.S. 

Food and Drug Administration's (FDA) new regulations for sunscreen 
labeling recommend that your sunscreen have a sun protection factor 
(SPF) of at least 15, and should protect against both Ultraviolet A (UV-A) 
and Ultraviolet B (UV-B) rays. 

 
4. Use the Right Amount of Sunscreen: According to the National 

Council on Skin Cancer Prevention, most people apply only 25-50 
percent of the recommended amount of sunscreen. When out in the sun, 
it's important that you apply at least one ounce (a palmful) of sunscreen 
every two hours. You should apply it more often if you are sweating or 
swimming, even if the sunscreen is waterproof. By taking the proper 
precautions and following this advice you and your loved ones can enjoy 
the sun.If you are having any problems after being in the sun, be sure to 
talk to your healthcare provider. Enjoy the outdoors this summer and 
remember to protect your eyes and the skin you're in! 

 
  



 

 



 

Eight Tips for Providing Excellent Customer Service 
 
 

 
1. Treat customers with respect. 
Customers want to feel valued and appreciated. They don’t want to be spoken down to or ignored. When you’re 
providing customer service, make sure you are respectful and use a polite and helpful tone. 

2. Provide prompt assistance. 
In my experience, customers hate waiting. They often want help immediately and don’t want to wait long for it. Put 
a system in place that allows customers to get assistance quickly. This could mean having someone available to 
answer the phone or having customer service representatives who can promptly address customer concerns. 

3. Find solutions that actually meet customer needs. 
Not only do many customers dislike waiting, but they also hate having to deal with the same issue repeatedly. They 
want their problems solved and solutions that meet their specific needs. 

When you’re providing customer service, take the time to understand what the customer is asking for and find a 
solution that works for them. Resolve any problems efficiently and as quickly as possible so that the customer 
doesn’t have to keep coming back. 

4. Communicate clearly and concisely. 
Don’t confuse customers about what is happening or what they need to do. When providing customer service, make 
sure your communication is clear and easy to understand. This includes using simple language and avoiding jargon. 

5. Be honest when things go wrong. 
Customers appreciate honesty. If something goes wrong, they want to know what happened, and they typically want 
businesses to be upfront about it. When you run into an issue, always be honest with the customer and don’t try to 
hide anything. 

6. Focus on customer satisfaction and a sense of care. 
I’ve found that customers want to feel like they’re the only person that matters and like businesses care about them. 
Make sure you are focused on the specific customer’s needs and doing everything possible to ensure they are 
satisfied. Show the customer that you care about their experience and put in the extra effort to help them. 

7. Have a positive attitude. 
I think many of us can sense when someone is unhappy or 
doesn’t want to be helping us — don’t let this happen in 
your customer service. It’s important to have a positive 
attitude and make it clear you are excited to help the 
customer. This can make them feel more welcome and 
appreciated. 

8. Educate your team members about your 
business. 
Most people want to work with people who know what 
they’re doing. Ensure that your staff is knowledgeable about 
the products and services you offer. This will also help them 
address customer concerns quickly and effectively. 

These are just a few of the most critical factors in providing 
excellent customer service. If you want to keep your 
customers happy and satisfied, make sure you focus on 
these key areas. With so many things to take care of in 
running a business, aim to make the customer experience 
as stress-free and pleasant for your clients as you can. 
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